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Customer Identification is a technology based on analyzing trace of user 
behavior to identify users. It is to identify certain users by the server Web log analysis, 
client Cookies, client IP, information of user registration database and so on, 
Providing the basis of analyzing the users’ interests, propensity to consume and 
behavior characteristics for website user experience individual improvement and 
finding the potential consumer groups to prepare for later marketing.  
Electronic Commerce is the activities of the electronic business process by the 
platform of Internet. Compared with the traditional business activities, it has 
advantages of convenience, efficiency and low-cost. According to the high-speed 
development of internet, electronic commerce spreads to all levels of the enterprise 
rapidly, and the scope is also getting increasingly wide. Nowadays, it has become one 
of the most rapid economic growths. 
In this dissertation, the study is starting from the characteristics and 
requirements of small-sized enterprises, analyzing their corresponding business 
processes and attention points of interest, providing the rapid solution of website 
construction depended on a Content Management System with the relevant 
technology of customer identification, taking into consideration both the requirement 
of routine functions and the cost of construction and maintenance of the website, and 
give a scheme with acceptable expense for small-sized enterprises to provide effective 
data to support the development of new customers. In the third and fourth chapters, 
the study of paper is based on a small handicraft foreign trade enterprise as an 
example with analyzing   requirements of the enterprise’s specific business, to 
provide a relying on corporate websites marketing model, and expounds the realistic 
plan and related important technical details. The last chapter of this paper summarizes 
works which have done and proposes the outlook for the next step. 
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我国电子商务交易总额达 8.06 万亿元，同比增长 37.1%，连续多年保持高速增长。
2013 年上半年，全国电子商务交易额达 4.35 万亿元，同比增长 24.3%。2012 年，
B2B 电子商务交易额达 6.25 万亿，同比增长 27%，占生产资料交易的比例超过
10%。2013 年上半年，B2B 交易额达 3.4 万亿元，同比增长 15.25%。2012 年网
络零售市场交易规模 1.32 万亿元，同比增长 74.8%，占社会消费品总零售额的
6.2%。2013 年上半年网络零售市场交易规模达 7542 亿元，同比增长 47.3%。跨
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